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• Arrowhead Area Agency on Aging 

arrowheadaging.org

• Central Minnesota Council on 

Aging  cmcoa.org

• Dancing Sky Area Agency on Aging 

dancingskyaaa.org

• Minnesota Indian Area Agency on 

Aging (MIAAA) (218) 679-2122

• Minnesota River Area Agency on 

Aging mnraaa.org

• Southeastern Minnesota Area Agency 

on Aging semaaa.org

• Trellis trellisconnects.org

https://www.arrowheadaging.org/
http://cmcoa.org/
https://www.dancingskyaaa.org/
https://mnraaa.org/
https://semaaarochestermn.org/
https://trellisconnects.org/


Three Functions of 
MN Area Agencies on Aging

Grant Administration
• Federal 

Older American Act 
Title III Funds

Community Development
• Community Partnerships
• Age Friendly Initiatives
• Technical Assistance, 

Information, & Resources

Minnesota Aging Pathways®  800-333-2433
• A free information & assistance service for “all things aging.”



Diverse Communities



“Until we put a stop to it, 

ageism will oppress us all.”
Ashton Applewhite

What is Ageism?

Ageism refers to the stereotypes

(how we think), prejudice (how we 

feel), and discrimination (how we act) 

towards others or oneself based on age.



Ageism Comes in Different Forms

Boomers or Millennials



Institutional Ageism Examples

• Graduation dates on job applications

• Mandatory retirement policies

• Underrepresentation of older adults in 

health research and clinical trials

• Age-based restrictions on training and 

development opportunities

• Health insurance premiums based on age

• Technology adoption assumptions

• Promotion bias



• Treating people as though they are invisible, unintelligent, or expendable 
based on their age

• Making ageist jokes that imply someone is less valuable or less worthy of 
respect, based on their age

• Making offensive generalizations about a specific generation, 
e.g., millennials are entitled

• Disregarding someone’s concerns or wishes due to their age

• Using age to devalue an individual’s work 
“That’s pretty good for someone their age.”

• Discrediting someone’s capacity due to age 
“They’re too young/old to understand.”

• Patronizing or disrespecting someone based on their age

Interpersonal Ageism Examples



Internalized Ageism Examples 

• Negative Self-Talk

• Avoidance and Isolation

• Internalized Stereotypes

• Self-Imposed Limitations

• Self-Deprecation

• Body Image Issues



Ageism Can Be Explicit and Implicit

• Explicit ageism refers to conscious, openly 
expressed prejudices against someone based on 
their age.

• Implicit ageism refers to unconscious, often 
hidden negative associations with age that can 
influence behavior without the person realizing it.



Effects of Ageism

• Mental Health Issues

• Physical Health Decline

• Reduced Quality of Life

• Economic Hardship

• Lower Self-Esteem

• Social Isolation

• Employment Discrimination

• Healthcare Inequities

• Negative Stereotypes

• Reduced Access to Services



Antidotes for Ageism

• Awareness – acknowledge our own prejudices 
about age and aging

• Integration – An equitable society for all ages 
requires intergenerational collaboration.

• Activism – watch for ageist behaviors and attitudes 
in and around us, challenge them, and 
create language to reframe our views of aging.

Source: Ashton Applewhite, Aging Activist https://thischairrocks.com/ 

https://thischairrocks.com/


Internal Strategies

• Examine Your Assumptions

• Reframe Aging as Accumulation, Not Loss

• Separate Aging from Decline

• Question the Timeline You've Internalized

• Watch Your Language with Yourself

• Stay Curious and Experimental



Interpersonal Strategies

• Challenge your own assumptions

• Model inclusive language
Reframe how you talk about aging

• Build cross-generational 
relationships
Challenge age-segregated spaces

• Speak up when you witness ageism

• Honor different life timelines



Tip For Speaking Up
1. Assume good intent and explain the impact. 

“I know you meant well, but that hurts.”

2. Ask a question. “What do you mean?”

3. Interrupt and redirect.
“Let’s not go down that path.” or “Let’s not go there.”

4. Broaden to Universal Behavior. 
“I don’t think that’s an 'Old Man' thing. That can apply to anyone.”

5. Make it Individual. “Do you mean all managers, or are you speaking of 

someone in particular?”

6. Say “OUCH!” People don’t always realize how harsh their words can come 

across. Saying, “Ouch,” can help a person realize how critical they sound 

without being confrontational.

Source: Certified Diversity Educator, Rev. Michael J.S. Carter 

michaeljscarter@gmail.com

mailto:michaeljscarter@gmail.com


Countering Ageism By Changing 
How We Talk About Aging
www.reframingaging.org

Traps to Avoid
• Individualism

• Us vs. Them

• Ideal vs. Perceived Real

• Nostalgia & Threat of Modernity 

• Solutions

Strategies

• What Surrounds Us Shapes Us

• Collective Responsibility

• Problems Can Be Solved

http://www.reframingaging.org/


www.mnlcoa.org/reframeaging 

http://www.mnlcoa.org/reframeaging


Contact Information

Melissa Lyon
Melissa.Lyon@cmcoa.org

Central Minnesota Council on Aging

3333 West Division St. Suite 217

St. Cloud, MN 56301

www.cmcoa.org

mailto:Melissa.Lyon@cmcoa.org
http://www.cmcoa.org/
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